Media Studies at Boroughmuir High School and the four capacities of the Curriculum for Excellence
Successful learners

The development of students’ literacy and communications skills is embedded within our practice.  Students encounter a variety of texts in various genres and engage with them critically.  In doing so, they develop their ideas through group discussion and presentation as well as individual written work. 

In observing an S4 Media Studies class, HMIe inspectors made particular reference to the ‘quality of thinking’ that was taking place – and the extent to which students were enjoying the thinking they were doing. 

Technology is a crucial element of studying the media as students learn to employ equipment such as digital video cameras and editing software in order to convey ideas to an audience.  Practical work is evaluated in accordance with Assessment is for Learning strategies: students receive feedback from staff, but also self-assess and devise strategies by which they may improve similar tasks in future.

Students of Media at Boroughmuir demonstrate their success as learners not only in lessons, but in national examinations and by progressing to Media-related courses in the tertiary sector.

Confident individuals

Group production work comprises one third of NQ Media Studies courses at present; this will rise to 50% as new CfE qualifications are introduced.  During this work, group skills such as contributing, listening and negotiating are reinforced; in written evaluation of group production work, students reflect upon the importance of relating well to others and they show an understanding of the ways in which working with others may prove effective or ineffective.

‘When I engage with others I can make a relevant contribution, ensure that everyone has an opportunity to contribute and encourage others to take account of others’ points of view or alternative solutions.’ 
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(Quotations taken from CfE English and Literacy experiences and outcomes)
Self-awareness is encouraged by students’ consideration of the skills they bring to group work and also by the discussion of media messages which lies at the core of Media Studies: the analysis of media texts prompts students to consider their own values and to discuss and develop their worldview.  This could provide fruitful cross-curricular potential with PSE, RME and Modern Studies amongst other subjects.  An example comes from recent S4 work on magazines, which examined media messages about gender and body image – one area of crossover with PSE.   

Responsible citizens 

Citizenship is encouraged by the analysis of media texts representing both Scotland and the wider world. S3 Media Studies students have analysed the messages conveyed about Scotland in VisitScotland adverts – for example, discussing whether they reflect the reality of life in Scotland in 2008 - and planning their own adverts.  

The outcomes for Literacy and English in CfE refer to engaging with ‘a rich range of texts in different media’.  This was exemplified by classes analysing Time magazine covers with images of Barack Obama the day that the US election result was announced; they were able to discuss with considerable sophistication the ways in which camera angles, lighting and body language had contributed to the messages conveyed and reflect upon the magazine’s attitude towards Obama.  
The content of these lessons was shared with the Modern Studies department because of the work they had done concerning the presidential election.
Media Studies students have worked with those from Modern Studies in a project by creating party election broadcasts.  The class analysed election broadcasts and posters to consider styles and strategies used to persuade electors; they also researched the policies of political parties and looked at the ways that the media influences the election agenda.  
They then planned, shot and edited short videos which effectively communicated ideas to their target audience and used a range of persuasive techniques to influence the audience to cast its votes.  Students across the school watched the videos and evaluated their effectiveness; those who created them then used these evaluations to draw up targets for future production tasks.
‘To help me develop an informed view, I can recognise persuasion and bias, identify some of the techniques used to influence my opinion and assess the reliability of information and credibility and value of my sources.’ 
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Media Studies students are able to consider the messages conveyed by media texts and to reflect on how these correspond to their own experiences of the world; in addition, they discuss the interests that may be served by the dissemination of various media messages.  Media Studies helps students to develop informed views of the world in which they live.

Effective contributors

Media Studies students learn how to communicate in a range of ways.  In a previous session, S3 Media Studies classes received a brief from the school’s SMT to create films that would speak to their peers regarding coming to school properly equipped for learning.  They worked in groups brainstorming and planning their response to the brief and used critical thinking in order to meet the brief; in doing so, the project used and developed research skills. 

Each group employed mini-DV cameras and edited their work on the iMovie package on Mac computers.  The films they created were shown at year assemblies as part of a Focus Week on school equipment.  That session’s S4 worked with the school Eco Group in a similar way to produce short films for Eco Week; these were shown to a broad range of students within PSE.

The following year’s S4 created anti-bullying adverts with Guidance as the ‘client’ they had to satisfy.

‘I can engage and/or influence readers through my deliberate choice and use of language, style and tone as appropriate to genre.’
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By carrying out interdisciplinary tasks such as these, Media Studies students develop their beliefs about the world and think carefully about how they can use language and ICT in order to communicate ideas to others.   

